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Lockheed Martin Unveils Updated Code One
Magazine Website

PRNewswire
FORT WORTH, Texas

Code One, the award-winning airpower magazine published by Lockheed Martin, has officially unveiled its newly
updated and expanded website (www.codeonemagazine.com). The new website, like the print magazine, reports
on all Lockheed Martin Aeronautics aircraft, air vehicles and systems.

"The new Code One website reflects the rapidly expanding digital communications world," said Joe LaMarca, vice
president of communications for Lockheed Martin Aeronautics . "The new site allows for much more timely and in-
depth coverage of the entire family of Lockheed Martin aircraft. Most importantly, the site continues the magazine's
focus on the activities of the customer communities that fly our aircraft.”

The new site features current and archived articles from Code One magazine; updated news about Lockheed
Martin aircraft and the units flying them; historic photographs; photo galleries; as well as current and archived
videos, including the first flights of many legacy and current Lockheed Martin aircraft. The new site will also
regularly highlight recent ground and flight test accomplishments on the F-35 Lightning Il fighter program.
Additional types of aircraft-related content will be added as the site matures. The new Code One website takes full
advantage of new media and search engines, such as Digg®, Facebook® and Twitter®.

Code One originated as a product support publication for F-111 and F-16 aircraft in 1986. Through the next 25
years, the scope of the magazine expanded beyond tactical aircraft to include air mobility, maritime patrol and
reconnaissance, and cutting-edge air vehicles. The magazine debuted its Internet site in 1996. The site has been
revised several times since then, but none to the extent of this most recent update.

Headquartered in Bethesda, Md., Lockheed Martin is a global security company that employs about 136,000
people worldwide and is principally engaged in the research, design, development, manufacture, integration and
sustainment of advanced technology systems, products and services. The Corporation reported 2009 sales of
$45.2 billion.

For additional information, visit our websites:
http://www.lockheedmartin.com/
http://www.codeonemagazine.com/
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